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As we move through our 
150th anniversary year 
here at ANM Group, I 
have often paused to 

founding members 
would think of today’s 

industry.

From simple beginnings in 1872, we have grown into 
one of the nation’s most progressive producer-owned 

It’s a position which provides us with important insight 

it important to bring people from all sides of agriculture 

future, and open debate, leading to meaningful action, is 

for not just our farmers, but for the environment and 

been more important, and we need to be responsible for 

food continues to stagnate at around 60%1, and the 

members and customers take in producing a product 

towards the future that we all want, our farmers need 

governments must listen to the people who work in the 

hope that it can provide constructive viewpoints as we 
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farming, and unsurprisingly, this pressing theme 

reduce herd sizes or produce the same - or even more 
- with a smaller suckler herd as a crude tool to reduce 

from across the livestock sector as being sensible, 

a reduction in the suckler herd could be a foregone 

If the goal is to reduce the herd size in order to cut 

the emissions problem elsewhere in the world, where 

and look to cut emissions via crude interventions, then it 

numbers can be sustained and managed whilst emissions 
cut, 
from our conference panel, we believe that it is possible 

measures, proper grading of cattle, adding value through 

The herd size debate 
FEED THE NATION
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2

3

is no progress towards net zero targets, and no 

But as we make progress on tackling emissions 

Farmers need the right policies in place to be able 

sustain and grow their businesses - enabling them 
to take more back from the marketplace and 

agreement that there are three pillars which should 

- 

three themes are all interdependent on one 

A sense of direction

ENVIRONMENTAL 
RESPONSIBILITY

 
been best designed to encourage emission 

2

product than the global average3

 

ensuring incentive for others to follow their 

farmers to make changes if those changes do 
not deliver meaningful emissions reduction and 

 

the landscape when it comes to the balance 
of emissions from cattle and on-farm carbon 

must build carbon foot printing into the business 
model in order to draw a line in the sand now, 

making will be lost unless we all work to establish 
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SOCIAL 
ACCEPTABILITY 

 In all that we do, we cannot afford to lose 
sight of consumer views of the livestock 
sector which have a greater bearing than 

needs to be overcome among the public 

 

on agriculture and public misconceptions on 

livestock sector and educate consumers 
that it is not as simple as switching livestock 

crops or importing produce from less 

 

 

labour - we have high standards which give 
us a moral obligation to produce food in 

from elsewhere that do not have as high 

ECONOMIC  
VIABILITY 

 

of direct support in order to build in 
additional conditions, and maintain 

conditions up or scale them back based 

 As well as being an environmental 

panel that carbon foot printing will 
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THE INDUSTRY IS CLEAR. 

through improved carbon-cutting production methods, 

implementation of an effective, re-drawn agricultural 

THE TIME FOR TALK IS OVER.

MAINTAIN THE SUCKLER HERD.

and environment to get this wrong - and it must be 

RECOGNISE WHAT AGRICULTURE DELIVERS. 

consumer about what it is that agricultural support 

DON’T REINVENT THE WHEEL - BUILD ON 
PROGRESS AND INVEST TO IMPROVE. 
It is possible to build upon the best elements of 

LEARN FROM OTHERS.

compete in the global marketplace in the face of current 

and measures that are being implemented elsewhere - 

ANM Beyond 150: Recommendations
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Our expert panel

PROFESSOR JUDE CAPPER

production; climate footprints of smallholder farming; 

STEVEN THOMSON

GEORGE BURGESS

with agricultural, rural, food and drink stakeholders, and 

JIM WALKER CBE



Established in 1872,  ANM Group is one of the largest and most progressive producer-owned 

As a co-operative organisation our members are at the core of our business. With more than 150 

events and hospitality industry, we are dedicated to maximising returns for our 5,000 members. 

#ANMbeyond150
Throughout our 150th year celebrations in 2022, our #ANMbeyond150 campaign is highlighting the 

for another 150 years. 

SUPPORT OUR CAMPAIGN

environmental footprint and secure the future of the agriculture sector for another 150 years. Get 

You can also support the #ANMbeyond150 campaign by joining the discussion on social media and 

our posts and videos.

KEEP IN TOUCH 
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